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Key drivers in the Asian beverages market

Healthy lifestyle

Driver: Consumers in the Asian region are increasingly
more health conscious and looking for products
that fit in with this healthier, more active lifestyle.

Effects between Q2 2017-Q2 2018:
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Overview functional beverages Southeast Asia. Functional claims Southeast Asia.
Source: Mintel GNPD 2018. Source: Mintel GNPD 2018.

Clean label

Driver: Consumers’ understanding of
ingredients/ preservatives and additives is on the rise.

Effects between Q2 2017-Q2 2018:
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organic beverages Southeast Asia. Southeast Asia.
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Convenience on therise

Driver: Consumers’ changing and busy lifestyle
has led to an increase in convenience beverages.

Effects between Q2 2017-Q2 2018:
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Overview convenience beverages Southeast Asia.
Source: Mintel GNPD 2018.



